THE
PUBLIC
RELATIONS

COERIEIS, EFCEEDIHBO
EEMOTNWIEK T8, FEERREIC
RBHLU, BAOEECY I LAEHE DT
12C5&, BA | B CER TR
LT,

wasreokr R AT AR DIk B e s
5 LR o 5 [ | 54 FH BE A BB
fibhg L, mL'. _Jf)( > 47 rﬁ Ff S //X e ga ﬁ\ Et J/j“ . ri‘(“‘iﬁ%fi&ifﬁ*é

CoH, EAZH St EE A n%
Rz bbArA. ZREERBLLES FiHTrEEREEx AL L bICy o xm‘tmgwm.uw&m‘fm:m
FamE, RMOXBEHTHNEHRE  2RBCSRG« B RBTs20%  DNRKF ’
ST DIE N, Beibis\oy L BWEoniAD FL F SRR AT B T AL S &

COB T RS LT, MTEERCY BREREBE ORI AIZKRDED ek TS AR ISR
Do THEREKNK, B & FEAA (CHhR) BAESR (FifR) &k.%ﬁ\mMéW%ﬁM(iKﬁ

AETHE., FEREAMEERKY 22 4
w, REGESDRIR EO L 2 L
25

W ke foote, BROREES, Do

KMEE (Rid#R)
FFERHBRERR
%u.ﬂﬂ] *TJAJJ

NI BURE = PR

Rk, THEkR
E. KNHEF

) AIFTHE (1AM TR L, HiED
BHRGRHI SR E L1z

BE BRKCAbhlmrERINn

(o’

i

O TEA AC B AGNRETN-S T

oSS N MUK Y

CT%



